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BEST VIEWED IN This set of guidelines serves to define and no2
FULL SCREEN MODE demonstrate the correct applications of the
16:9 ASPECT RATIO corporate identity of Infinergy®.

No part of this document may be reproduced,
scanned or distributed in any printed or
electronic form without permission.
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BRAND PROMISE There is nothing more powerful than
A SSITISING the human body. But everyone needs
that extra kick sometimes.

That gets us going & keeps us going.

: e Infinergy empowers you to move, with
e superior responsiveness and energy return.

In shoes, through our surfaces, & through

our saddles, we empdwer moveme '”
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BRAND
COMPETENCIES

We dedicate ourselves to new
thinking, combined with the
power of material science to
steer next-level innovation.

We know that only through strong
partnerships can we see

new possibilities and deliver
tailored solutions.

We bring a balanced perspective
of global and local knowledge,
supported by a multi-disciplinary team.

We support and inspire the
next generation to develop
breakthrough performance
material solutions and designs.



BRAND
VALUE
PROPOSITION

The Infinergy® brand value proposition serves as
a brand tool and represents the peak performances.

A strong brand creates a clear and differentiated sense

of its peak performances in the mind of it’s stakeholders.
To do this, a brand must present its audiences with a value
proposition that is unique, attractive and relevant. With this
proposition, a brand evokes positive emotions and gives
those audiences comfort in their buying decisions. It is all
about trust being built up.

The one word equity for Infinergy “revolutionary”:
Infinergy promises to revolutionise the everyday
with next level solutions.

We dedicate ourselves

to new thinking, combined
with the power of material
science to steer next-
level innovation

We bring a balance
perspective of global
and local knowledge,
supported by a
multi-disciplinary team.

We know that only through
strong partnerships

can we see new
possibilities and deliver
tailored solutions.

We support and inspire
the next generation to
develop breakthrough
performance material
solutions and designs.

Creative:
We have the courage
to pursue bold ideas.

We inspire each other
and build value-adding
partnerships.

We constantly improve
our products, services
and solutions.

Global access to the

best people, knowledge

and latest technologies

from across diverse industries
and disciplines to deliver
exciting innovation

Infincrgy-

Empowering
movement

%at we are 1i\ke*

Entrepreneurial:
We all contribute to

our company’s success,

as individuals and
as a team.

We turn market needs

into customer solutions.

We take ownership
and embrace personal
accountability.

Trusted collaborations
sparked by the
ability to surprise

Co-created solutions
that have the power to
differentiate in hyper-
competitive marketplaces

Open:
We value diversity

— in people, opinions
and experience.

Responsible: We foster dialog based
We act responsibly on honesty, respect
as an integral part and mutual trust.

of society.

. We explore our
We strictly adhere talents and

to our compliance capabilities.

standards.

We never compromise
on safety.

P.08
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BRAND
ARCHITECTURE

The Corporate Brand Architecture is our
strategic brand management tool to provide
direction and orientation.

Our Corporate Brand Architecture defines the
roles of our brands within BASF. We differentiate
between three brand categories:

A BASF Verbund Brand has a strong
identification and high credibility to the core of
the BASF brand.

A Companion Brand is strongly connected to
the core of the BASF brand. It supports for
example breakthrough innovations for a better
differentiation in the market.

A Satellite Brand is positioned a bit further away
from the core of the BASF brand and is used
for example for sensitive B2C offerings. It is still
expressing its affiliation to the BASF Corporate
Brand via an endorsement.

With individual logo,
brand design and defined
endorsement strategy to BASF

CHEMOVATOR
Satellite Brand

Equal significance with BASF,
own logo but in Corporate
Desgin of BASF

O-BASF

We create chemistry

Hexamoll® DINCD

Trademarked products, services
in BASF Coporate Design

O -BASF

We create chemistry

ADHINIAINI 0¢0¢ TN ©



EXPRESSING OUR
MESSAGE AND
COMMUNICATING
OUR BELIEFS

Our voice consists of both messaging
and tone. These two communication
aspects come together to create an
effective strategy when speaking to our
customers and fans. We have a goal to
create clear and consistent messaging
that reflects our brand personality.

Infinergy® is more than the world’s
first e-TPU. We identify with three main
philosophies that coincides with our
brand personalities, and these must be

communicated effectively and distinctly.

Imaginative

Looking beyond the ordinary;
Making the impossible possible.

Visionary

Turning ideas into reality;
Discovering what’s next.

Collaborative

Forming strong partnerships;
Establishing deep mutual trust and respect.



INFINERGY
TAGLINE

A clear tagline is important to
complement an easily recognizable
brand. By showcasing exactly
what we sell, our customers have
no doubt about our offerings.

“Empowering Movement”



BRAND
TOUCHPOINTS

In order to be efficient and powerful

in our brand, we need to communicate
in a clear, consistent manner through
all of our touchpoints.

We have identified some commonly used touchpoints in
this manual. Please contact your brand manager if you require
any assistance with any touchpoints that are not listed below.

- Corporate Identity - Promotional ltems

- Collaterals - Advertising Campaigns
- Website - Publication Design

- Direct Mail - Brochures

- Posters Banners - Logo on Product

- Package Design - Outdoor Advertising

- Digital Media - Print Ads

- Sales Materials - Social Media



COPY
DIRECTION

Short sentences. Germanic language.
Writing for the individual (“you” not “we”).
Deixis.

No clichés. Limited use of jargon.
Metaphors comparing Infinergy to
relatable phenomenon.

A rhythmic tempo. Writing in the
present. Moving, Empowering,
Storytelling. Engaging the reader.



copy General formula
DIRECTION -
for determining sector
Value Proposition:

WE EMPOWER
X

TODOY



COPY
DIRECTION

We empowetr...

Tennis players to get Cyclists to ride

more from their game without irritation
Wheelchairs users to Children to play, more
move without risking safety. Athletes to move

a puncture clear of the pack

Treadmill users to run Workers to
more, with less impact move like athletes

Office workers to move
with a spring in their step




COPY
DIRECTION

All Value Propositions & CTA’s can
be found in the Sector Overviews

Turning Value
Propositions into CTA’s

office workers to
move with a spring in their step

workers to perform
like athletes

people to ride
without risking a puncture

Move ahead with...

Shoes that feel
like sheakers

Work shoes that
power through

Puncture-proof your...
(tires/scooters/wheelchairs)



COPY General formula for
DIRECTION . .
determining Consumer
& Customer Benefits:

MOVE
ADVERB OR WITH + NOUN

WITH...NOUN



COPY
DIRECTION

All benefits can be found in
the sector specific overviews

Examples of translating our
messaging into benefit copy:

B2B
B2B General

B2C
Cycling Saddles

B2C
Safety Shoes

B2B
Safety Shoes

Move into
unchartered territory

Move without
distraction

Movement
empowered

Empower your
customers to move

By collaborating with our
Industry-leading innovation team

With Comfort compression
technology

With Athlete approved
energy return

With Athlete approved
energy return
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BRAND
NAME

The logo is the embodiment of decades of
innovation, coupled with our undying passion
for high performance, innovation, and symbolism
of our BASF brand values. It should be used
consistently to foster brand awareness.

Infincrgy-



BRAND
DEVICE

MINIMIUM
CLEAR SPACE

Always make sure that there is sufficient
space between the logo and other graphical
elements such as images or text.

The circumferential protected space is 1 X
of the height of the logo.

A distance equal to 1 X of the height of the
logo must also be maintained to the edge
of the format.

Infincrgy-



BRAND
DEVICE

LOGO
VARIANTS

These are all the approved Infinergy® logos,
to be used in their respective situations.
Each logo has been carefully crafted to
uphold the Infinergy and BASF brand while
providing enough flexibility to encompass
all of our endeavors.

Note that you have the flexibility to use
the colours based on respective themes
or campaigns. The colours do not have
symbolic meaning behind it.

It is also mandatory to use the solid / full
colours in the logos. Colour gradients
are only allowed in imagery and other
touchpoints

For mandarin campaigns and collaterals,
please use the mandarin logo.

Infincrgy-

Infinergy:
Infinergy-
Infinergy-
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CORPORATE
COLORS

Consistent use of the Infinergy® and BASF brand
colors will ensure consistency of the brand
across all mediums. The brand colors should be
utilized across all messaging mediums. You are
also allowed to use the 6 colours including gray
for the arrows in the Infinergy logo.

Each of these colors may be used equally
in communication materials.
N The colors have no designated
meaning or order.
N Make sure to always use prominently one

of the colors for each communication material.

A Different colors for a series
of communication materials.

A Thus, a diverse and varied impression
can be achieved.

BASF
ORANGE

BASF
LIGHT BLUE

BASF
LIGHT GREEN

CO0 M47 Y100 KO
PANTONE 144C**
PANTONE 144U**

HKS 3000C 6 K-80-10***
HKS 3000U 6 N-80-10***
R243 G149 BO
Hexadecimal #F39500
RAL 1007, Daffodil yellow
NCS S 1080-Y30R

C0 M100 Y80 K20
PANTONE 187C**
PANTONE 1797U***

HKS 3000C 15 K-100-10*
HKS 3000U 15 N-100-10*
R197 GO B34
Hexadecimal #C50022
RAL 3031, Orient red
NCS S1580-Y90R

C87 M24 Y0 KO
PANTONE 2925C*
PANTONE 2995U*

HKS 3000C 47 K-70-30**
HKS 3000U 47 N-90-0 *
R33 G160 B210
Hexadecimal #21A0D2
RAL 5012,Light blue
NCS S 1560-R90B

C70 MO Y100 K5
PANTONE 369C**
PANTONE 376U***

HKS 3000C 67 K-100-30*
HKS 3000U 67 N-100-1*
R101 G172 B30
Hexadecimal #65AC1E
RAL 6018, Yellow green
NCS S 2075-G30Y

** Some difference from CMYK color.

BASF
DARK BLUE

BASF
DARK GREEN

C38 M29 Y24 K5

PANTONE COOL GRAY 7C**
PANTONE COOL GRAY 7U**
R151 G153 B155
Hexadecimal #97999B

C100 M75 YO K5

PANTONE Reflex Blue C***
PANTONE Reflex Blue U***
HKS 3000C 42 K-80-30*
HKS 3000U 42 N-100-10*
RO G74 B150

Hexadecimal #004A96

RAL 5002, Ultramarine blue
NCS S 4055-R70B

C100 MO Y91 K28
PANTONE 356C*
PANTONE 355U**

HKS 3000C 57 K-90-30*
HKS 3000U 57 N-90-10*
RO G121 B58
Hexadecimal #00793A
RAL 6032, Signal green
NCS S 3065-G10Y

The definition of the corporate colors is based on CMYK as most communication materials are produced in four-color printing.
Other color systems merely allow approximations of these colors.

* Slight difference from CMYK color. *** Significant difference from CMYK color.

P.23
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CORPORATE
COLORS

USE OF COLOR

Use only one corporate color per communication
material whenever possible. Additional

corporate colors are only used for the effective
differentiation of respective contents.

A You can use all gradations of a single
corporate color, as long as the differences
between the gradations are clearly visible.

A If you require a second corporate color
to support your message, please use
a color from the color pair.

N You may also supplement the color pair
by using gray gradations.

Gradation of a corporate color — BASF orange

Color pairing

2

Color pairing with gray colors
(Example light green and dark green combined with gray)

P.24
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CORPORATE

COLORS Infincrgy-. Infinergy.

USE OF COLOR i § R

The brand colors should be the same across

all messaging mediums in a set. Lorem ipsum
dolor sit amet
deus novum

Infinergy. | 0"BASF

We create chemistry

Example of 1 Set
Example of Different Set

ADHINIINI 0¢0¢ TN @



BRAND
ARCHITECTURE

LOGO STRUCTURE FOR
FIELD 2 AND 3

Always illustrate individual field 2 and 3 brands
together with the BASF logo in the logo bar.

N Place a white line between the BASF logo
and the individual logo as a vertical or
horizontal divider. The width of the line
should be similar to the letter width of the
BASF claim.

BASF Logo incl.
minimum free space 8x

O -BASF

We create chemistry

O =BASF

We create chemistry

Infinergy.

Infinergy-

. Individual brand logo incl.
. minimum free space 8x

‘ Infinergy.

Vertically
centered

O =BASF

We create chemistry

0= BASF

We create chemistry

Infinergy-

Logo bar with the
BASF logo comes into
the format from the left.

Logo bar with the
BASF logo comes into
the format from the right.

Use vertical arrangements
only in case of limited
available space

(e.g. app icons)

P.26
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INCORRECT
LOGO USAGE

The logo is an integral component of the brand
identity. It must not be changed or modified.

The logo should never be compressed, stretched,
altered or otherwise manipulated. If the size

of the logo needs to be modified in any way,

be sure to scale the height and width of the
artwork proportionately.

Do not squish or stretch the logo.

Do not use an unapproved colour for the logo.
Do not rotate logo.

Do not outline the logo.

Do not re-create with different fonts.

Do not use drop shadows or other effects.

Do not tint the logo.

Do not place the logo on distracting images.
Do not alter the logo in any way.

I crgy -

[ mnereiVe

Infincrgy-

Infinergy.

Infincrgy-

Infincrgy-

Infincrgy.
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TYPEFACE

Infinergy® is the
CORPORATE y -
TYPEFACE world’s first eXpanded
Our corporate typeface is Helvetica Neue. th e rm o p I aSti C
There are 12 variations approved for use. polyurethane (E_TPU).

Use the italic font to highlight individual

T s The closed-cell, elastic
e particle foam combines
s the properties of TPU

65 Medium ltalic

e with the advantages of

45 Light

L foams, making' it as elastic

67 Medium Condensed

i as rubber”but lighter.

Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue
Helvetica Neue

2 2222 2Z2ZZ2Z2ZZ22Z2Z2Z2



TYPEFACE

ALTERNATIVE
TYPEFACES

Use “Arial” as an alternative if your
operating system or your office software
does not have the New Helvetica typeface
or need to exchange document files with
partners who cannot use the corporate
typeface. This typeface is the best
substitute for New Helvetica.

Use “Nimbus Sans Global” or “Helvetica
World” for applications intended for the
Arab or Asian region.

As a BASF employee, you can get the
typeface license for alternative typefaces via
the IT organization. However, external partners
must purchase their licenses separately.

abcdefghijklmnopgrstuvwxyz0123
abcdefghijkimnopgrstuvwxyz0123
abcdefghijkimnopqgrstuvwxyz0123
abcdefghijkimnopgrstuvwxyz0123

abcdefghij
abcdefghi

abcdefghijklmnopqrstuvwxyz0123

K

abcdefghijklmnopgrstuvwxyz0123

K

1

11

nopgrstuvwxyz0123
nopgrstuvwxyz0123

NVIAMYIIABEUIYNNINAUUAR



VISUAL STYLE

STRIKING

Colour
Contour
Silhouette
Application

Attracting attention by reason
of being unusual, extreme,
or prominent.

ADHIANIANI 0¢0¢ 1N ©



VISUAL STYLE

HUMAN

Movement
Feel
Expression
Emotion
Touch

Relating to or characteristic
of humankind.

géttyimages"’ | 25
101cats




VISUAL STYLE

ENHANCED

Purpose
Protect
Performance
Solve

Intensify, increase, or further improve
the quality, value, or extent of.

gettyimages' | 25
Erik Isakson et

ADHIANIANI 0¢0¢ 1N ©



INFINERGY
TAGLINE IN USE

Example of Infinergy® tagline in use.

Long Web Banner
Poster

Empowering
Movement




03

DESIGN

<
O
-
<
—
-
ot
.
<

© JUL 2020 INFINERGY

©

>
%)
© =
~2m 2
$§S0 ©
c S o o
OS82 T
= 0 @ 0~
S>>
emaa.m
S E T OS5
Y )
...Io.m.lV
OO L0 1w
0O W+~
N < < WO LW

i
n
n
i
i
i
\\\\\\\\\q

i
.

i




OFFICE
STATIONERY

POWERPOINT
SLIDES

The Infinergy® powerpoint master slide
should also be used in internal and
external presentations.

Lorem Ipsum dolormit

amet avensis tusa
Avensis lusas amet vale.

1. Title with image

Lorem Ipsum dolormit amet
avensis tusa lumares tesa.

Lorem Ipsum avesa
Doluptati que nitae cum quasa
tusa mulanes mus sam volec
tatem eostes pos dolor siminul.
Lorem Ipsum

« Lumas sares umars.

« Avenius lumars tusares

« Marens tus amoras limers.

« Bolstas duses amores

9. Pie chart

Lorem Ipsum dolormit
amet avensis tusa
Avensis lusas amet vale.

2. Title without image

Lorem Ipsum dolortas
avensis tusa lumares.

Lorem Ipsum
« Dolormit amet Tusa

« Eum seque Essinctem

« Aut arum facea

« Magnit planduntibus.

« Gnamus con consequo.
« Lorem Ipsum dolor amet

5. Text / image combination

Corem Ipsum @elormit ameg ~
avensis tusa lumares tesa. 1 O L]

5102

Beatur quia doluptatius.

i o # molum quidunt otatibus.

76,234

Erum nam fuga apie rese.
e blaudae consequia.

R — m

10. Full-page infographic

“Lorem Ipsum
dolormit amet
avensis tusa”

3. Full-page image

Lorem Ipsum dolormit amet
avensis tusa lumares tesa.

Avensis tusas lusta.

90% 50%
Uptatem hit ex avensis _ Sequi comnis voloria
ipidas dolest fugit amsi tasi nam nonsed im.

| 82% v 23%
Dolormit amet avensis Doluptati que nitcum
,  Beaquidemped mas. quasamus sam voleae.

6. Infographic with image

Lorem Ipsum dolormit amet
avensis tusa lumares tesa.

Lorem Ipsum avesa
Doluptati que nitae cum quasa
tusa mulanes mus sam volec
tatem eostes pos dolor siminul.
Lorem Ipsum

« Lorem Ipsum dolormit amet

= Bea qui demped mo desesa
* Cum quamus sam volectem

11. Bar Chart

4. Chapter markers

Lorem Ipsum dolormit amet
avensis tusa lumares tesa.

LSy LTSN

7. Text / image Combination

O-BASF | ihfnergy.

We create chemistry

12. Closing chart

Lorem Ipsum dolormit amet

avensis tusa lumares tesa.

Lorem Ipsum avesa
Doluptati que nitae cum quasa tusa

Sequi comnis voloria nobita iastresa.
i nam nonsedi piendem vida molo
fendas ipsant. Ameras tusas lemore.

8. Infographic

P.35
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OFFICE
STATIONERY

PRESS
RELEASE

€ Cover Page
@ Inner Page

O:BASF | jhfinergy.

We create chemistry

Press Information

Uberschrift, Arial 14 pt, fett, Abstand nach 18 pt

>> Bullets, Arial 12 pt, fett, Abstand nach 10 pt, einzeilig
7> Bullets, Arial 12 pt, fett, Abstand nach 10 pt, einzeilig

>> Bullets, Arial 12 pt, fett, Abstand nach 10 pt, nach letztem
Aufzédhlungspunkt 1,5-zeilig

FlieRtext, Format Standard, Arial 12 pt, Abstand nach 10 pt, 1,5 zeilig
Zwischentiberschrift, Arial 12 pt, fett, Abstand nach 10 pt
FlieRtext, Format Standard, Arial 12 pt, Abstand nach 10 pt, 1,5 zeilig
Boilerplate BASF, Uberschrift, Arial 10 pt, fett

Text fur Boilerplate BASF, Arial 10 pt, Abstand nach 10 pt,1,5 zeilig

Boilerplate fiir Produkte bzw. Services, Uberschrift Arial 10 pt, fett

Text fur Boilerplate fur Produkte bzw. Services, Arial 10 pt, Abstand nach 10 pt,1,5 zeilig

Name Ansprechpartner Name weiterer Ansprechpartner BASF SE
Telefon: +49 621 60-°°°° oder kompletten Absatz l6schen Media Relations
°ee°@basf.com Telefon: +49 621 60-°°°° 67056 Ludwigshafen

“““““ @basf.com Telefon: +49 621 60-20916

presse.kontakt@basf.com

Seite 2 Pxxx/JJ

FlieBtext, Format Standard, Arial 12 pt, Abstand nach 10 pt, 1,5 zeilig
Zwischeniiberschrift, Arial 12 pt, fett, Abstand nach 10 pt
FlieBtext, Format Standard, Arial 12 pt, Abstand nach 10 pt, 1,5 zeilig
Boilerplate BASF, Uberschrift, Arial 10 pt, fett

Text fur Boilerplate BASF, Arial 10 pt, Abstand nach 10 pt,1,5 zeilig

Boilerplate fiir Produkte bzw. Services, Uberschrift Arial 10 pt, fett

Text fur Boilerplate fiir Produkte bzw. Services, Arial 10 pt, Abstand nach 10 pt,1,5 zeilig

P.36
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OFFICE
STATIONERY

LETTERHEAD (A4)

Office communication:

The purpose of office communication media
is for documentation rather than brand
promotion. This is why a simple cost efficient
layout has been defined.

Paper
We use white, uncoated, smooth paper
in 80 — 90 g/m2 for business letters.
Letter paper for a company’s management
can be heavy, coated, high-quality paper,
which should be smooth and white.

BASF and Infinergy® Logo
Window row

Helvetica Neue

55 Roman in 7 pt

Address

Helvetica Neue

55 Roman in 10.5 pt / line spacing 12.5 pt
Sender Information

Helvetica Neue

55 Roman in 10.5 pt / line spacing 12.5 pt
Letter with salutation

Helvetica Neue

in 10.5 pt / line spacing 12.5 pt,

2 lines space to subject

Folding Mark

Length: 5 mm

Thickness: 0.2 pt

Information Block

Helvetica Neue

55 Regular and 75 Bold

in 7 pt/ line spacing 8.5 pt

Max. height of the footer: 33 mm'

O-BASF

We create chemistry

Infincrgy-

BASF SE, 67056 Ludwigshafen, Deutschland

20.11.2017

Firma Mustermann
Herrn Hans Mustermann
MusterstraBe 123

12345 Musterstadt
Deutschland

“Peter Sample

Description of Job Title

Tel.: +12 456 1234-0

Fax.: +12 456 1234-1234
vorname.nachname@basf.com

Seite 1 von 1

Beispiel Thema

blan dit praesent luptatu
amet, consectetuer adipi

Qui corro inctatibuste qu
aximod molupta speliqui

taqueomniendant volupt

quid ut at ut vent erchicti
ipsaes molum et aperitiu

Mit freundlichen GriiBen

BASF Lorem Ipsum Dolo

Peter Sample
Bezeichnung Funktion

Sehr geehrter Herr Muste
nonummy nibham met ey
ad minim veniam, quis 1
commodo consequat. Du
consequat, vel illum dolo

quam erat volutpat. Nam
doming id quod mazim .

quam, odior senit voluten

cumque imusdaectur ma;
sitas que nem qui corro €

t.

rmann, L
ismod tir

m zzril de
scing. Diz

e mo omt
n harumquodi ni ut quatem nonsed mol
doloreru
aque laut
Ximusci b
osam, ne

rem ipsum dolor sit amet, con
ciduntut laoreet dolore magna
ostrud exercitation ullamcorper susc
is autem;:velent eum iriuredolor in hend
re eu feugiat nulla facilisis at vero et a
lenit augue duis dolore te feu

lantisquam qui quaspero que
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BASF SE

67056 Ludwigshafen, Deutschland
Telefon: +49 621 60-00

Telefax: +49 621 60-42525

E-Mail: global.info@basf.com
Internet: www.basf.com

Sitz der Gesellschaft:
67056 Ludwigshafen

Registergericht:
Amtsgericht Ludwigshafen
Eintragungsnummer: HRB 6000

Aufsichtsratsvorsitzender:
Jurgen Hambrecht

Vorstand:

Kurt Bock, Vorsitzender;

Martin Brudermidiller, stellv. Vorsitzender;
‘Saori Dubourg, Hans-Ulrich Engel,
‘Sanjeev Gandhi, Michael Heinz,

Markus Kamieth, Wayne T. Smith
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OFFICE
STATIONERY

BUSINESS
CARD

Format and Paper
Business cards are printed on white, smooth
cardboard, approx. 250 g / m2 in weight.
The format is 85 x 54 mm.

Back
The back of the business card may remain
blank. However, you may also use the back
for the following additional information:
Second address
Additional language versions
Social media references
Promotional messages

BASF and Infinergy® Logo
Information block

New Helvetica 45 Light

in 6.5 pt / line spacing 7 pt

Blank line between paragraphs: 3.5 pt
Title / name

New Helvetica 65 Medium in 9 pt
Designated function

New Helvetica 45 Light in

6.5 pt/ line spacing 7 pt

=
, Infincrgy-
We create chemistry.
ompany name Name
Address Details Address Job title, function
Details Address Details
Address Details
Telecommunications
Details
Details
‘orename.name@basf.com
=
, Infincrgy-
We create chemistry
NSIE]
L A Name

ARt ¥ ARt
Rt

B

WS

FAE
forename.name@basf.com

ERS3, ERBE
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We create chemistry

WRITING PAD

Marketing and corporate communications:

Please use the logo bar layout to present
the brand in a prominent way.

ADYINIINI 0c0cC 1N @



COMMUNICATION
MATERIAL

BROCHURE

Examples of how the Infinergy®
branding can be used in advertisements
and collaterals. This includes technical
datasheets as well.

Cover Page
Photo Content Page
Text Content Page

+ PERFOR

RESPONS

MATERIAL

.

Accelerating
with the world’s
first expanded
thermoplastic
polyurethane
(E-TPU)

Infinergy® was developed

to provide greater energy
return than any other material
without compromising on
lightness and strength.

In shoes, flooring, sports
equipment - Infinergy®

adds next-level comfort and
flexibility where it's needed.

i_ so%

%

O

i
2
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H
e

2
*

Physical properties of
moldings made from Infinergy®
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COMMUNICATION
MATERIAL

ADVERTISEMENT

Examples of how the Infinergy®
branding can be used in
advertisements and collaterals.

1/3 Landscape Format
1/2 Landscape Format
1/2 Portrait Format
1/1 Portrait Format



COMMUNICATION
MATERIAL

POSTERS

Examples of how the Infinergy®
branding can be used in
advertisements and collaterals.

Poster
Tall Poster
Wide Poster

There is nothing
more powerful than
the human body. But
everyone needs that
extra kick sometimes

Lorem Ipsum dolor

1 Mit ameavensis tusas




COMMUNICATION
MATERIAL

TECHNICAL
DATA SHEET

Technical data sheets are based
on the layout of the forms.

O-BASF | ynn rgy-

We create chemistry

MasterTop P 604 is a total solid, pre-filled, low viscosity,
two component epoxy resin based primer.

MasterTop P 604 is designed for use indoor as a pore
sealer primer or scratch coat on mineral substrates such
as concrete or cementitious screed. You can use it as
scratch primer by adding oven dried silica sand in a pro-
portion of 1 : 0,5 till 1 : 0,8. MasterTop P 604 was tested
regarding emissions in MasterTop 1273 system and fulfills
the AgBB requirement. Moreover MasterTop P 604 is a
total solid primer according to the standard of the
“Deutsche Bauchemie” and fulfills the requirements of
standard DIN EN 13578 regarding compatibility on wet
concrete.

+  low viscosity

+  easy to apply

+  good penetration

+  seals pores and capillaries
+  excellent bond to substrate
+  pre-filled

+  low emission in system

MasterTop P 604 is supplied in working packs which are
pre-packaged in the exact ratio. Before mixing, precondi-
tion both A and B components to a temperature of approx-
imately 15 to 25°C. Pour the entire contents of Part B into
the container of Part A. DO NOT MIX BY HAND. Mix with
a mechanical drill and paddle at a very low speed (ca. 300
rpm) for at least 3 minutes. Scrape the sides and the bot-
tom of the container several times to ensure complete
mixing. Keep the mixer blades submerged in the coating
to avoid introducing air bubbles. DO NOT WORK OUT OF
THE ORIGINAL CONTAINER. After proper mixing to a
homogeneous consistency pour the mixed Parts A and B
into a fresh container and mix for another minute.

MasterTop P 604 should be applied when the ambient
temperature is constant or falling as this will decrease the
risk of bubble formation due to expansion of air that is
enclosed in the concrete. After mixing, MasterTop P 604 is
applied to the prepared substrate by spreading with a

squeegee or with a roller. We recommend to broadcast
the wet primer with oven dried sand in order to improve
adhesion of the following layer in case of PU based coat
application. The curing time of the material is influenced
by the ambient, material and substrate temperatures. At
low temperatures, the chemical reactions are slowed
down; this lengthens the pot life, open time and curing
times. High temperatures speed up the chemical reactions
thus the time frames mentioned above are shortened
accordingly. To fully cure, the material, substrate and
application temperature should not fall below the mini-
mum.

After application, the material should be protected from
direct contact with water for approx. 24h (at 20°C). Within
this period, contact with water can cause a surface bloom
and/or surface tackiness, both of which must be removed.
The temperature of the substrate must be at least 3 K
above the dew point both during the application and for at
least 24 hours after the application (at 15°C).

All substrates (new and old) must be structurally sound,
dry and free of laitance and loose particles. Clean floors of
oil, grease, rubber skid marks, paint stains and other ad-
hesion impairing contaminants. Mechanical surface profil-
ing by grit or shot blasting, high-pressure water jetting,
grinding or scabbling (including the necessary post-
treatment) are the preferred floor preparation methods.
After surface preparation the tensile strength of the sub-
strate should exceed 1.5 N/mm? (check with an approved
pull-off tester at a load rate of 100 N/s).

The residual moisture content of the substrate must not
exceed 4% (check with e.g. CM device).

A damp proof course must have been properly installed
and be intact.

The consumption of MasterTop P 604 as primer is be-
tween 0.3 — 0.8 kg/m® depending on filling grad, condition
and porosity of the substrate. A second coat of 0.2 — 0.4
kg/m2 of MasterTop P 604 is recommended for very po-
rous substrates and improves the protection against rising
damp.

Oven dried silica sand 0.3 — 0.8 mm should be broadcast
at approximately 1.0 kg/m2 not in excess into the still wet
primer.

O-BASF | ,yfn rgy-

We create chemistry

Disclaimer:

In view of widely varying site conditions and fields of application of
our products, this technical data sheet is meant to provide general
application guidelines only. This information is based on our pre-
sent knowledge and experience. The customer is not released from
the obligation to conduct careful testing of suitability and possible
application for the intended use. The customer is obliged to contact
the technical help-line for fields of application not expressly stated
in the technical data sheet under "Fields of Application". Use of the
product beyond the fields of application as stated in the technical
data sheet without previous consultation with BASF and possible
resulting damages are in the sole responsibility of the customer.

All descriptions, drawings, photographs, data, ratios, weights i.e.
stated herein can be changed without advance notice and do not
represent the condition of the product as stipulated by contract. It is
the sole responsibility of the recipient of our products to observe
possible proprietary rights as well as existing laws and provisions.
The reference of trade names of other companies is no recom-
mendation and does not exclude the use of products of similar
type. Our information only describes the quality of our products and
services and is no warranty. Liability is accepted for incomplete or
incorrect particulars in our data sheets only in the event of intent or
gross negligence, without prejudice to claims under product liability
laws.
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INTERACTIVE
MEDIA

WEB / MOBILE APPS

The strong look of a strong brand.

All Corporate Design features apply to the sites
on the World Wide Web.

The core elements of the design were incorporated
in the modules and templates with the introduction
of the content management system (Adobe AEM)
- this means the editor of websites automatically
follows the Corporate Design correctly.

Our web content is displayed using the responsive
design method on four viewports: Different
layouts are displayed depending on the size

of the mobile device used.

The BASF logo bar is displayed on computer
monitors, tablets and smartphones. In the
logo bar the field 2 or 3 brand is placed next
to the BASF brand and separated by a divider.

On Web
Photos, illustrations, icons, cards and info On Mobile |
graphics follow the definitions of the visual style. On Tablets Portrait

and Landscape

Infinergy®

Infinergy® is the world's first expanded thermoplastic
polyurethane (E-TPU). The closed-cell, elastic particle foam
combines the properties of TPU with the advantages of
foarns, making it as elastic as rubber but lighter.




INTERACTIVE
MEDIA

ONLINE
BANNERS

Various online banners can be used
on external websites. On landscape
formats the BASF and the Infinergy®
logo is placed on the right. On portrait
formats (Skyscraper) the portrait form
of the BASF and Infinergy logo is
placed at the bottom or the top.

€ Boombox
300 x 250px
@ Leaderboard
728 x 90px
@ Wide Skyscraper
160 x 600 px
@ Skyscraper
120 x 600 px

Lorem est ipsum dolor

marQYm ﬂ'BASF
manus deus novum

We create chemistry

e
AT e

We create chemistry

Lorem est

Lorem ipsum ipsum dolor

dolor sit amet
. deus novum . Lorem est

ipsum dolor

. manus deus

novum

Infinergy.

We create chemistry

Infinergy.

P.46
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INTERACTIVE
MEDIA

SOCIAL MEDIA

Even in social media the BASF brand and the
Infinergy brand are placed in the logo bar. If
it’s not possible, then the BASF logo appears
in white in the color field which appears in the
corporate color.

BASF Corporate Design is not the only factor
which determines how the BASF brand is
displayed in social media, as the design options
given by the publishers of such media also play
an important role.

Mobile
Web
Logo Cropping Sample

ADHIANIANI 0¢0¢ 1N ©



INTERACTIVE
MEDIA

APP ICONS

App icons only allow for a small
communication area. Take full
advantage of this format and
focus your message on the most
essential information.

Alternatively, the Infinergy® brand
can be displayed on its own
without the BASF logo.

App on Mobile
App Icon
Alternate App Icon

Reius dus molupieM iminctet aut ltaquid ex etusam

Min parument deral Eati dolest harum taquid ex

Reius dus molupieM iminctet aut Itaquid ex etusam

Min parument deral Eati dolest harum Infinergy by BASF

ADHIANIANI 0¢0¢ 1N ©



INTERACTIVE

MEDIA

E-NEWSLETTER

eNewsletter on Mobile
eNewsletter

Infinergy® is the world's first expanded thermo-
plastic polyurethane (E-TPU). The closed-cell,
elastic particle foam combines the properties of
TPU with the advantages of foams, making it as
elastic as rubber but lighter.

The elastic particle foam Infinergy® can be
used anywhere, where a combination of low
weight, excellent mechanical properties, and
long-term durability is needed. Infinergy® pan-
els can be processed on standard slitting lines,
die cutting and water-jet cutting machines.

The German sports equipment manufacturer
adidas uses Infinergy® in its innovative “Energy
Boost” running shoe. As the material used

in the midsole, Infinergy® makes the shoe
comfortable to wear and delivers excellent
running properties. The sole springs back into
its original shape immediately after impact:
thanks to this high rebound effect resuiting from
the resilience of the material, runners use up
less energy than they did before.

As Infinergy® withstands temperatures of
between -20°C (-4°F) and over +40°C (+104°F)
without changing its functional properties, the
adidas shoe can be used at any temperature -
whether in winter or in summer.

Infinergy® is the world's first expanded thermoplastic polyurethane
(E-TPU). The closed-cell, elastic particle foam combines the properties
of TPU with the advantages of foams, making it as elastic as rubber
but lighter. The elastic particle foam Infinergy® can be used anywhere,
where a combination of low weight, excellent mechanical properties,
and long-term durability is needed.

In the new Kettler Track S10 treadmill, Infinergy® is used to
cushion the running deck: this creates an elastic, high-re-
bound surface that returns energy to the runner and extends

in training. 9 tency under dynamic
loads minimizes impact to the joints, regardless of running
speed and style.

This creates an elastic, high-rebound surface that returns
energy to the runner and extends endurance in training.
Infinergy®'s consistency under dynamic loads minimizes
impact to the joints, regardless of running speed and style.
That returns energy to the runner and extends endurance
in training.

In its new CX Series tennis rackets, Dunlop’s upgraded Sonic
Core technology employs Infinergy® to provide increased
rebound height and ball speed vs. Dunlop’s original Sonic
Core while reducing vibrations throughits damping properties.
The addition of Infinergy® located at the two and ten o'clock
areas of the rackethas helped contribute to designing the CX
Series forplayers focused on strong cushioning, high rebound,
speed and lightweight performance.

Dunlop’s original Sonic Core while reducing vibrations
throughits damping properties. The addition of Infinergy®
located at the two and ten o'clock areas of the rackelt.

In 2017, Ergon made a breakthrough in bicycle saddle tech-
nology with their new product built around Infinergy®: the ST
Core Ultra. Using Infinergy® as a damper to create a floating
dual-shell seat, both ground impact and body pressure are
absorbed and isolated through the saddie. This optimises
comfort and back protection for pro cyclists, even on long
rides in extreme heat or cold.

Using Infinergy® as a damper to create a floating dual-shell
seat, both ground impact and body pressure are absorbed
and isolated through the saddle.

Infinergy®’s outstanding durability, resilience, and elasticity
have been utilised to support and protect wearers of the
Wellmaxx range of safety shoes by Germany’s ELTEN. The
Infinergy® sole core cushions feet even under challenging
conditions and extended periods of wear, helping to reduce
fatigue and prevent joint problems.

Utilised to support and protect wearers of the Wellmaxx range
of safety shoes by Germany’s ELTEN. The Infinergy® sole core
cushions feet even under challenging conditions and extended
periods of wear.

Infinergy®’s outstanding durability, resilience, and elasticity
have been utilised to support and protect wearers of the
Wellmaxx range of safety shoes by Germany’s ELTEN.

AS 1 SPUILS HOOTIY, IHITEIGYe 1S & 1OW-Tanmenane,
high-performance surface.lt is durable across a wide temper-
ature range and chemical-resistant, even while offering the
best rebound among particle foams. As Infinergy® does not
contain heavy metals or require solvents for installation, it fully
meets stringent safety and environmental standards.

ADHIANIANI 0¢0¢ 1N ©



INTERACTIVE
MEDIA

FILM /
ANIMATION

The guidelines for films / videos help
to shape all moving image formats in
a professional and corporate way.

BASF films always begin with a starting
panel displaying the logo bar, the title
and a still frame from the film. Starting

panels are not included in commercials.

BASF films end with the logo. The
ending with the BASF logo appears
full-screen in one of the six corporate
colors. The BASF logo is displayed

in white.

Text / messaging board, subtitles and
lower third are defined. They contribute
to the recognition of BASF as the
sender. They are defined graphically
and typographically.

O-BASF Infinergy.

We create chemistry

Infincrgy-.

INFINERGY x WHAT’S
NEXT SERIES

NEXT LEVEL INNOVATION

2. Infinergy films features the Infinergy logo before the BASF logo.
The ending with the Infinergy logo appears full-screen in black. The

1. BASF films always begin wit a start screen which follows our
design principles. Example for the adaption of a field 3 Brand.

[HIGH REBOUND| {}
\ )

2
N
1]
i IMPROVED
L SHOCK ABSORPTION

We create chemistry

3. BASF films end with the logo. The ending with the BASF logo
and Infinergy logo appears full-screen in one of the six corporate
colors. The BASF logo and Infinergy logo is displayed in white.

BASF logo is displayed in one of the approved Infinergy logo colours.

ADHIANIANI 0¢0¢ 1N ©



GIVEAWAYS

As an advertising medium, giveaways
represent BASF and the Infinergy® brand
in a consistent manner.

N For all promotional materials, you should
assess whether the layout principle with
the logo bar can be applied on a case-by-case
basis depending on the selected item. If the
objects are too small (e. g. USB stick), the
BASF and Infinergy logo can be placed
separately on the front and back.

A Only in exceptional cases, when only one
color is permitted, the logo may be shown
completely in white. The original logo colors
should always have priority in order to
strengthen the brand image.

@ Cap
@ Cups in 2 Versions
@ Post-It Notes

@ Pen
© Thumbdrive

O -BASF

We create chemistry

Infinergy.

O=BASF

We create chemistry

Infinergy-

2]

’nﬁnerg y E-;::!i]ll? n'_':hEIII'SE

We create chemistry

P.51
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EVENTS /
TRADESHOWS

ROLL-UP
DISPLAY

Always check how the logo bar can
be placed within the exhibition space
for communication:

N The BASF and Infinergy® logo should be

easily recognizable from a great distance.

Check the size and placement according
to these aspects.

@ Roll-up with communicative message
@ Roll-up without communicative message

Infinergy. | 0" BASF

We create chemistry

Lorum ipsum dolores
quantum

Aliquia quo dis aut ipsunt reperor ma dus cum dolorio
essi tenis am qui doleni dis quiatempero dolupta dolorae
rias exeri rest aut voluptur, nonsequis acimpe niet quo et
et voluptae mi, optibusa quas rehen.

O -BASF

We create chemistry

Infinergy-

P.52
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P.53

EVENTS / T
TRADESHOWS

We create chemistry

POP-UP DISPLAY /
STAND 7 v e s

Each BASF and Infinergy® booth has / Q)

to be considered individually.

Curvature

Please contact BASF for specific information. o

At the left and right edge the pop-up is

curved (A). It is important to ensure that

all relevant elements of the layout are : S ,

placed in the optimally visible area. Infinergy. E;ﬂﬂﬁﬁ — O-=BASF
T We create chemistry

It is always important to ensure that BASF
and Infinergy is the first thing visitors notice
as they approach the stand.

¢) Pop-up Display
@ Stands

ADHINIINI 0¢0¢ TN @



04
BRAND
ALLIANCES

When you have completed the mandatory
brand alliance check and you want to visualize
the collaboration with your alliance partner,
there is a key question: Who is the publisher
of the communication material?

There are three possible variations,
which are described on the following pages.

7
277
Hih
)

"’
T 7
I 777777774

55
56
57

Brand Architecture
Product Application
Brand Alliance

AE)HEIN:IN\th VIR ©
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BRAND
ARCHITECTURE

LOGO AND RELATIONSHIP
STATEMENT

Place a short text next to the partner logo
which communicates the relation between
the brands and the contribution the partner
makes. For example: “Sponsored by”, “In
cooperation with”, “Supported by”, “Exclusive
distributor of BASF for (product) in region/
country” or “Produced based on the
innovative technology by BASF”, etc.

A BASF logo and text are in white on one
of our six corporate colors.

A If a colored implementation is not possible,
use a gray tone instead of the corporate
color (45% black).

Infincrgy-

Logo comes into
the format from

Made with the right.

Infinergy®
by BASF

1.

Minimum space of 1 X

Infinergy-

Infinergy-

Made with Infinergy® by BASF

The text is positioned with
a space of 1 X to the logo.

Made with

|nfinergy® The amount of text is flexible.
by BASF

Use vertical arrangements
only in case of limited

’nf ’n@rgy@ available space.

Made with Infinergy® by BASF

P.55
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BRAND
ALLIANCE

OVERVIEW

PRODUCT PARTNER LOGO
ANIST QUIDUCIATE
SOLORE

Partner and Infinergy
magnaturia commol matrix.

|

—
-

Olore sandaerspiet earumaue nonsect iaspelectium nus, que nossint. Gitiore strunt
liquam invellandem auia si rectiam iderios tiatus tem alignimet quam reic temquib
erovid quia verionem la quis alitati istrum.

Mo

eaquature consed www.basf.com

Sponsored by

PARTNERLOG?

Infincrgy-

DUCT PARTNER

Gemeinsame Pressemitteilung

Joint Press

Text: Max Mustermann | Datum: 22. Febrt

ves enim ac orci molestie, eget p|
Cras pulvinar nibh ut dapibus congue. In
Fusce nulla mi, finibus in efficitur ac, sod
quat porttitor magna, volutpat tincidunt
quis bibendum nunc, eget aliquet erat. S
pellentesque in ut lacus. Nulla ut massa
lacinia lorem. Quisque ac ipsum malesug
turpis. Donec consectetur dui a ante eui:
Etiam efficitur ultrices mi, vitae cursus d|

Sed porttitor nulla leo, mattis semper sapier
nunc. Proin blandit lorem vitae posuere fau
condimentum placerat. Donec sollicitudin I
condimentum posuere fermentum et, egest;

Vestibulum eu leo mollis, sodales quam eu,
metus velit, ut pharetra augue semper sed.
Etiam est odio, scelerisque ac convallis id, i
mi, non commodo dui eleifend blandit. Gurabi
pharetra. Etiam maximus ex erat, a pharetr:
tincidunt ante, sit amet vestibulum metus o
convallis nibh, vel consectetur neque tincid:
quis libero id, iaculs egestasrisus. Donec d
lorem nisi egestas nunc, et laoreet massa

Integer accumsan lobortis quam et tristique|
arcu id, orare lobortis massa. Phasellus si
vulputate et non sem. Proin quam nulla, rh

diam. Interdum et malesuada fames ac ant

interdum lacinia dolor, et bibendum nis! cor|
laoreet dapibus a a nisi. Morbi finibus male:
fames ac ante ipsum primis in faucibus. Nul
ligula hendrerit vel.

PRODUCT PARTNER
LOGO

Gemeinsame Pressemitteilung

Joint Press Release

Text: Max Mustermann | Datum: 22. Februar 2016

Lorem ipsum dolor piscing elit. Suspendisse
tellus ligula, lobortis nec turpis id, dignissim sodales arcu. Donec
vestibulum enim ac orci molestie, eget porttitor lectus venenatis.

Cras pulvinar nibh ut dapibus congue. In varius sed mi et vestibulum.
Fusce nulla mi, finibus in efficitur ac, sodales non sem. Mauris conse
quat porttitor magna, volutpat tincidunt tortor facilisis in. Suspendisse
quis bibendum nunc, eget aliquet erat. Sed ut quam qt s imperdiet
pellentesque in ut lacus. Nulla ut massa ultrices, pulvinar lacus a,
lacinia lorem. Quisque ac ipsum malesuada, tempor nulla ut, molestie
turpis. Donec consectetur dui a ante euismod, a efficitur metus pulvinar.
Etiam efficitur ultrices mi, vitae cursus diam.

Sed porttitor nulla leo, mattis semper sapien semper in. Maecenas ac nulla
nunc. Proin blandit lorem vitae posuere faucibus. Sed pellentesque libero ac
condimentum placerat. Donec sollicitudin laoreet leo ut euismod. In enim nisl,
condimentum posuere fermentum et, egestas rutrum nibh. Nulla facilsi.

Vestibulum eu leo mollis, sodales quam eu, dapibus enim. Phasellus ultrices
metus velit, ut pharetra augue semper sed. Proin semper feugiat euismod.
Etiam est odio, scelerisque ac convallis id, iaculis id mi. Nulla tristique mauris
mi, non commodo dui eleifend blandit. Gurabitur convallis justo nec nibh euismod
pharetra. Etiam maximus ex erat, a pharetra turpis tempus ornare. Sed congue
tincidunt ante, sit amet vestibulum metus commodo at. Fusce pellentesque
convallis nibh, vel consectetur neque tincidunt ac. Quisque mi lacus, port

quis libero id, iaculis egestasrisus. Donec dapibus, odio et sagittis consequat,
lorem nisi egestas nunc, et laoreet massa mauris sed purus.

Integer accumsan lobortis quam et tristique. Donec urna lorem, gravida vitae
arcu id, ornare lobortis massa. Phasellus sit amet sapien ut leo pellentesque
vulputate et non sem. Proin quam nulla, rhoncus non posuere at, faucibus at
diam. Interdum et malesuada fames ac ante ipsum primis in faucibus. Aliquam
interdum lacinia dolor, et bibendum nis| convallis vel. Ut sed diam eget metus
laoreet dapibus a a nisi. Morbi finibus malesuada iaculis. Interdum et malesuada
fames ac ante ipsum primis in faucibus. Nullam posuere neque dui, a iaculis
ligula hendrerit vel.
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BRAND
ALLIANCES:

PARTNER BRANDS
IN INFINERGY MEDIA

Infinergy® is the publisher: The partner is
of secondary importance in our media.

In this case, the partner’s brand appears in

a context which is unexpected for the reader.
However, the reader should understand in which
role this brand appears in our communication
material and which contribution the partner
specifically makes.

Make sure to use the partner’s logos in such
a way that they are not perceived more

prominently than the Infinergy brands’ logos.

Place a short text next to the partner logo
which communicates the relation between
the brands.

Olore sandaerspiet earumque nonsect iaspelectium nu s, que nossint. Gitiore strunt
liquam invellandem quia si rectiam iderios tiatus utem alignimet quam reic temquib
erovid quia verionem la quis alitati istrum..

Modit eaquature consed www.basf.com

PRODUCT PARTNER
LOGO
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Contains 25 dispenders
Net Weight: 7.8 0Z (XX ) spomsorecty

PRODUCT PARTNER
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BRAND
ALLIANCES:

INFINERGY BRANDS
IN PARTNER MEDIA

The partner is the publisher:
The Infinergy® brand appears in the partner’s media.

In this case, the logo appears in a context which is
unexpected for the reader. Depending on the relevance

to the customer or alliance form, the BASF as well as

the Infinergy logo can appear by themselves. However,
the reader should understand in which role BASF or
Infinergy appears in the partner’s communication material.

Place the white logo on a rectangular, orange background.
The size of the rectangle must be chosen in a way which
ensures that BASF or Infinergy cannot be mistaken for the
publisher of the communication material.

Place a short text immediately next to the logo which explains
the role of BASF or Infinergy in relation to the partner brand.

The information on the role of BASF and Infinergy in the
alliance module clarifies the relation of the partners and
thus strengthens the brand.

PRODUCT PARTNER LOGO
ANIST QUIDUCIATE
SOLORE

HGF-5 80 K PRODUCT PARTNER
LOGO

PRODUCT NAME
XY77

Contains 25 dispenders
Net Weight: 7.8 oz (xx g)

AR - M- S - 4T
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BRAND
ALLIANCES:

INFINERGY BRANDS
IN PARTNER MEDIA

The partner is the publisher:
The Infinergy® brand appears in
the partner’s media.

The logo variants (depending on their relevance to
the customer or the alliance form) are placed in a
modularly structured alliance module, together with
a short text (inside or outside the module).

The text communicates the role of BASF

and Infinergy in relation to the partner brand.

The text shall ideally explain the specific contribution
as part of the partnership.

Colours:

N The rectangular background is always orange.

AN If a coloured implementation is not possible,
use a gray tone instead of the corporate color
(45% black).

Made with E-TPU
from BASF

Infinergy-

Made with Infinergy®-
the E-TPU from

O =BASF

We create chemistry

Infinergy. (iSE™

K- BASF Made with Infinergy®-

We create chemistry the E-TPU from

,,,,,,,, ponsored by . Sponsoredby ...

Infinergy-. O - BASF

We create chemistry

,,,,,,,, mpowered by .. Sponsoredby .

Infinergy-. O - BASF

We create chemistry

Text note outside of the alliance module:

The text is positioned with a space of 1/2 X
to the logo. The amount of text is flexible.

P.60
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BRAND
ALLIANCES:

BRANDS IN JOINTLY
ISSUED MEDIA

Both partners are the publishers:
Both brands appear on equal terms
in a neutral design environment.

Alliance partners shall be perceived as equal
and balanced publishers of the communication
material. Depending on the relevance to the
customer or alliance form the BASF as well as
the Infinergy® logo can appear by themselves.

Select a layout, coloring and typeface so
that it cannot be attributed to the corporate
design of one specific partner.

Place a short text immediately next to

the partner logo which communicates

the relation between the brands.

Infinc rgy- PRODUCT PARTNER

LOGO

Gemeinsame Pressemitteilung

Joint Press Release

Text: Max Mustermann | Datum: 22. Februar 2016

Lorem ipsum dolor sit amet, ipiscing elit.

tellus ligula, lobortis nec turpis id, dignissim sodales arcu. Donec
vestibulum enim ac orci molestie, eget porttitor lectus venenatis.

Cras pulvinar nibh ut dapibus congue. In varius sed mi et vestibulum.
Fusce nulla mi, finibus in efficitur ac, sodales non sem. Mauris conse
quat porttitor magna, volutpat tincidunt tortor facilisis in. Suspendisse
quis bibendum nunc, eget aliquet erat. Sed ut quam quis eros imperdiet
pellentesque in ut lacus. Nulla ut massa ultrices, pulvinar lacus a,
lacinia lorem. Quisque ac ipsum malesuada, tempor nulla ut, molestie
turpis. Donec consectetur dui a ante euismod, a efficitur metus pulvinar.
Etiam efficitur ultrices mi, vitae cursus diam.

Sed porttitor nulla leo, mattis semper sapien semper in. Maecenas ac nulla
nunc. Proin blandit lorem vitae posuere faucibus. Sed pellentesque libero ac
condimentum placerat. Donec sollicitudin laoreet leo ut euismod. In enim nisl,
condimentum posuere fermentum et, egestas rutrum nibh. Nulla facilisi.

Vestibulum eu leo mollis, sodales quam eu, dapibus enim. Phasellus ultrices
metus velit, ut pharetra augue semper sed. Proin semper feugiat euismod.
Etiam est odio, scelerisque ac convallis id, iaculis id mi. Nulla tristique mauris
mi, non commodo dui eleifend blandit. Curabitur convallis justo nec nibh euismod
pharetra. Etiam maximus ex erat, a pharetra turpis tempus ornare. Sed congue
tincidunt ante, sit amet vestibulum metus commodo at. Fusce pellentesque
convallis nibh, vel consectetur neque tincidunt ac. Quisque mi lacus, porta
quis libero id, iaculis egestasrisus. Donec dapibus, odio et sagittis consequat,
lorem nisi egestas nunc, et laoreet massa mauris sed purus.

Integer accumsan lobortis quam et tristique. Donec urna lorem, gravida vitae
arcu id, ornare lobortis massa. Phasellus sit amet sapien ut leo pellentesque
vulputate et non sem. Proin quam nulla, rhoncus non posuere at, faucibus at
diam. Interdum et malesuada fames ac ante ipsum primis in faucibus. Aliquam
interdum lacinia dolor, et bibendum nisl convallis vel. Ut sed diam eget metus
laoreet dapibus a a nisi. Morbi finibus malesuada iaculis. Interdum et malesuada
fames ac ante ipsum primis in faucibus. Nullam posuere neque dui, a iaculis
ligula hendrerit vel.
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PRODUCT PARTNER
LOGO

Gemeinsame Pressemitteilung

Joint Press Release

Text: Max Mustermann | Datum: 22. Februar 2016

Lorem ipsum dolor sit amet, ipiscing elit.

tellus ligula, lobortis nec turpis id, dignissim sodales arcu. Donec
vestibulum enim ac orci molestie, eget porttitor lectus venenatis.

Cras pulvinar nibh ut dapibus congue. In varius sed mi et vestibulum.
Fusce nulla mi, finibus in efficitur ac, sodales non sem. Mauris conse
quat porttitor magna, volutpat tincidunt tortor facilisis in. Suspendisse
quis bibendum nunc, eget aliquet erat. Sed ut quam quis eros imperdiet
pellentesque in ut lacus. Nulla ut massa ultrices, pulvinar lacus a,
lacinia lorem. Quisque ac ipsum malesuada, tempor nulla ut, molestie
turpis. Donec consectetur dui a ante euismod, a efficitur metus pulvinar.
Etiam efficitur ultrices mi, vitae cursus diam.

Sed porttitor nulla leo, mattis semper sapien semper in. Maecenas ac nulla
nunc. Proin blandit lorem vitae posuere faucibus. Sed pellentesque libero ac
condimentum placerat. Donec sollicitudin laoreet leo ut euismod. In enim nisl,
condimentum posuere fermentum et, egestas rutrum nibh. Nulla facilisi.

Vestibulum eu leo mollis, sodales quam eu, dapibus enim. Phasellus ultrices
metus velit, ut pharetra augue semper sed. Proin semper feugiat euismod.
Etiam est odio, scelerisque ac convallis id, iaculis id mi. Nulla tristique mauris
mi, non commodo dui eleifend blandit. Curabitur convallis justo nec nibh euismod
pharetra. Etiam maximus ex erat, a pharetra turpis tempus ornare. Sed congue
tincidunt ante, sit amet vestibulum metus commodo at. Fusce pellentesque

Iminiscium que et quo consequ idelibus, ipsant
volutat por aut ipsaestorum ili, es dis a pa sinctaqui
consenitiam, numque ellabo. Nem. Pos derferspiet
aped quiatis a dipsamusa eatur mincius dolorem
laboreh endam, sequia consequas dolenit il eaque dit

aut ut aliquunt

AJOINT INITIATIVE OF:

Infln( rgyb PRODUCT PARTNER

LOGO

ibh, vel consectetur neque tincidunt ac. Quisque mi lacus, porta
id, iaculis egestasrisus. Donec dapibus, odio et sagittis consequat,
2gestas nunc, et laoreet massa mauris sed purus.

sumsan lobortis quam et tristique. Donec urna lorem, gravida vitae
hare lobortis massa. Phasellus sit amet sapien ut leo pellentesque
»t non sem. Proin quam nulla, rhoncus non posuere at, faucibus at
dum et malesuada fames ac ante ipsum primis in faucibus. Aliquam
icinia dolor, et bibendum nisl convallis vel. Ut sed diam eget metus

inte ipsum primis in faucibus. Nullam posuere neque dui, a iaculis
rerit vel.

vibus a a nisi. Morbi finibus malesuada iaculis. Interdum et malesuada

lam rerrora
Temporro ommolupta
te venet dipsunderrum
dolupic tectem fuga.

Nequi sus autat

que re nostius

Dolupti siment pratem
lit ut volut in cum cusae
cum, excest eos sunt
moluptatur.

Qui di ducillaut
preptatem ius
Consero vidella is eve
nimod estiorrum lab
is aut ut fugiatibus sit
ea preicim a quatur sit
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DISTRIBUTION
LOGO/LABEL

Preferred option:

Please only use the logo file you have
received from your local BASF contact.
Do not resize or alter this logo file.

Please send all layouts to your BASF
contact for approval.

Exception:

If legibility is limited on small applications

(e.g. business cards), the additional
information must be omitted — The additional
information is no more legible in 3pt and smaller.

The logo should always appear in the

colored version. Only if there is no possibility
of color printing, you can place the logo in
white on a gray colored logo bar / logo square
(0% saturation of color).

Infinergy:-

Approved distributor
of Infinergy by BASF

P.63
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DISTRIBUTION P.ca
LOGO/LABEL

ALTERNATIVE B s e
VARIANTS O:BASF | jhfinergy. | B"BASF | |hhnergy.

We create chemistry We create chemistry

Preferred °pti°n: """"" ‘ Approved distributor of InfineravbyBASF BB = Approved distributor of Infinergy by BASF 1

Please only use the logo file youhave - i e i e i
received from your local BASF contact. (1) (2
Do not resize or alter this logo file. I

Please send all layouts to your BASF

contact for approval. n L BASF

We create chemistry

O -BASF

We create chemistry

Exception:
If legibility is limited on small applications
(e.g. business cards), the additional

information must be omitted — The additional ’nf'n@rQY®
information is no more legible in 3pt and smaller.

Infinergy-

. Approved distributor
The logo should always appear in the . of Infinergy by BASF

colored version. Only if there is no possibility
of color printing, you can place the logo in
white on a gray colored logo bar / logo square
(0% saturation of color).

o

€) Preferred Distribution Label — Horizontal
@ Horizontal Exception — Gray Version

€@ Preferred Distribution Label — Vertical
@) Vertical Exception — Gray Version

ADYINIINI 0c0cC 1N @



DISTRIBUTION
LOGO/LABEL

LOGO RELATIONSHIP

Third party logos are arranged
either vertically or horizontally
to the Infinergy® label.

In order to ensure visual separation
there has to be a space of 2X
between each logo.

cC

Company

ANOTHER
COMANY

COMPANY

Infinergy.

Approved distributor
of Infinergy by BASF

O -BASF

We create chemistry

Infinergy.

Approved distributor
of Infinergy by BASF

X

O -BASF

We create chemistry

Infinergy.

P.65
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COMMUNICATION
MATERIALS

SINGLE LOGO

Use your own layout and logo.

The distribution label will appear
only as a secondary logo.

The relationship between the retailer
and Infinergy® must be stated clearly.

€) Letterhead
@ Business Card

Company’

Tradegate Exchange GmbH Mustersrasse 19 / 40711 Minchen

Firma Mustermann
Peter Mustermann
Abteilung Musterbeispiel
Musterstrae 123

Frankfurt, den 5.0ktober 2011
Betreff: Lorem ipsum dolor sitamet

Sehr geehrter Herr Mustermann,

lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nolde nummy nibham met
euismod tincidunt ut laoreet dolore magna aliquamed ullamcorper suscipit lobortis nis| utruali-
quiportex ea commodo estiro consequat.

Duis autem velent eum iriure dolor in hendrerit in vulputate velit essema molestie consequat,
vel illum dolore exos eu feugiat nulla facilisis at vero et acumsan dolore te feugait nulla facilisi.
Lorem ipsum sit amet, consectetuer adipiscing. Diam nonummy nibh euismod tinci dunt ut
laoreet congue nihil imperdiet doming id quod mazim placerat assum dorsutri acet deumatros.

Velat illum dolore eu feugiat nulla facilisis at vero et acumsan et iusto simas odio dignissim qui
blandit expraesent luptatum zzril delenit augue duis dolo dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, qucing elit, sed diam nolde nummy nibham met euismod parai.

Tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim cati manartes
veniam, quis nostrud exercituro tatione manasullam corper suscipit lobortis nisut aliquipor-
tex ea commodo miranosum consequat callem istrus vallencion baatam daristupis vallcrat
deompist assum dorsutri acet de allorstris suscipit.

Mit freundlichen GriiRen,

Name, Nachname Name, Nachname
Position Position

Company GmbH

0
Konto 6907539540

Musterbank Amtsgericht
BLZ 184 176 00 Mu; adt
Konto 6907539540 HRB 197919 B

Company’

F +49 (0)20 590 31-159
www.company.de

asse 19/ 40711 Miinchen
T +49 (0)20 590 31-150
F +49 (0)20 590 31-159

e www.company.de

If legibility is limited on small
applications the additional
information must be omitted —
The additional information is no
more legible in 3pt and samller.

P.66
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COMMUNICATION
MATERIALS

THIRD PARTY LOGOS

€) Letterhead
@ Business Card

Company”

oH Mustersrasse 19 / 40711 Miinchen

Firma Mustermann
Peter Mustermann
Abteilung Musterbeispiel
Musterstrale 123

Frankfurt, den 5.0ktober 2011
Betreff: Lorem ipsum dolor sitamet

Sehr geehrter Herr Mustermann,

lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nolde nummy nibham met
euismod tincidunt ut laoreet dolore magna aliquamed ullamcorper suscipit lobortis nisl utruali-

quiportex ea commodo estiro consequat.

Duis autem velent eum iriure dolor in hendrerit in vulputate velit essema molestie consequat,
vel illum dolore exos eu feugiat nulla facilisis at vero et acumsan dolore te feugait nulla facilisi.
Lorem ipsum sit amet, consectetuer adipiscing. Diam nonummy nibh euismod tinci dunt ut
laoreet congue nihil imperdiet doming id quod mazim placerat assum dorsutri acet deumatros.

Velat illum dolore eu feugiat nulla facilisis at vero et acumsan et iusto simas odio dignissim qui
blandit expraesent luptatum zzril delenit augue duis dolo dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, qucing elit, sed diam nolde nummy nibham met euismod parai.

Tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim cati manartes
veniam, quis nostrud exercituro tatione manasullam corper suscipit lobortis nisut aliquipor-
tex ea commodo miranosum consequat callem istrus vallencion baatam daristupis vallcrat

deompist assum dorsutri acet de allorstris suscipit.

Mit freundlichen GriiRen,

Name, Nachname
Position

Bankverbindung
40711 Miinchen Musterbank
150 BLZ 184 176 00
31-159 Konto 6907539540
www.company.de

Name, Nachname
Position

Muster:
HRB 197919 B

cCc

Company

ANOTHER
COMPANY

Company

ANOTHER
COMPANY

Company GmbH
{ 19 /40711 Minchen

Musterbank
BLZ 184 176 00
Konto 6907539540

HRB 197919 B

Company GmbH
Mustersrasse 19 / 40711 Miinchen
T +49 (0)20 0 31-150

F +49 (0)20 590 31-159
www.company.de

Mu

erbank Amtsgericht
BLZ 184 176 00 Mu
Konto 6907539540 HRB 197919 B

tadt

cC

Company

ANOTHER
COMPANY

Company”

Company’ o
Company

ANOTHER
COMPANY Company

Musterstrasse 19 / 40711 Miinchen

T +49 (0)20 590 31-150 infnergy.

F +49 (0)20 590 31-159 eIy
S ANOTHER

Muste e 19 /40711 Miinchen
T +49 (0)20 590 31-150

F +49 (0)20 590 31-159
www.company.de

Max Mustermann
Geschift:

sfiihrer

Musterst se 19 /40711 Miinchen
T +49 (0)20 590 31-150
F +49 (0)20 590 31-159

e www.company.de

Company

ANOTHER
COMPANY

If legibility is limited on small
applications the additional
information must be omitted —
The additional information is no
more legible in 3pt and samller.
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COMMUNICATION
MATERIALS

ADVERTISEMENT
BROCHURE

Joint communication:

Use your own layouts and logo
and the distribution label will
appear only as a secondary logo.

Infinergy® should be mentioned
as a brand of BASF in the text:
»Infinergy by BASF«.

o

.

‘Lorem ipsum quiatur auta
nis eatempe liquam, consentis.

Ris inctem aspiet liqui sercil incturest ut od quate ped
eatummodis sunt utem dipsani hictotas ation nos est,
gaclissentios et acium ut a vellatatque nis cum imporehe-

~=3 Y

o

Approved distributor

of Infinergy by BASF

]
.

=, -
| ——,

e

Company’

B
—

M

=

‘Lorem ipsum quiatur auta
nis eatempe liquam, consentis

Ris inctem aspiet liqui sercil incturest ut od quate ped
eatummodis sunt utem dipsani hictotas ation nos est,
v i G gAtios et acium ut a vellatatque nis cum imporehe-
;*: gtus Infinergy by BASF.
S -5

.

- -~ O0-BASF

We create chemistry

\ P PR ———
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COMMUNICATION
MATERIALS

IN-STORE BANNERS

Joint communication:

Use your own layout and logo and
the distribution label will appear only
as a secondary logo.

Infinergy® must be mentioned as
a brand of BASF in the advertising copy:
»Infinergy by BASF«.

Co pan]l“

Lorem ipsum quiatur

auta nis eatempe liquam,

(:ompany“--‘; . Ccmpany

1) ? - " v
Lorem'ipsum quiatur auta
nls eatempe I|quam consentis

i
% Ris tmapth ncturest ut od quate ped

! ur modis Infinergy by BASF
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COMMUNICATION
MATERIALS

INCORRECT USAGE

Never use the Infinergy® logo in
its positive version. The logo must
always appear in its rectangular field.

Never use the BASF logo alone.

€ Label
@ Business Card
€ Letterhead

ln y nerg y ®

Approved distributor

of Infinergy by BASF

(1)
Company’

Max Mustermann
Geschéftsfiihrer

Musterstrasse 19 / 40711 Munchen

T +49 (0)20 590 31-150 Infincrgy.
F +49 (0)20 590 31-159 -
www.company.de

Approved distri
of Ininergy by BASF

Company’ 0-BASF

" The Ghemical Company

Max Mustermann
Geschéftsfiihrer

Musterstrasse{,}gﬂ/ 40711 Miinchen

T +49 (O)"ZO"‘SQO 31-150
F +49.40)20 590 31-159 Infinergy.
vs{yw'\;.company.de

Company’

Tradegate Exchange GmbH Mustersrasse 19 / 40711 Miinchen

Firma Mustermann
Peter Mustermann
Abteilung Musterbeispiel
Musterstralle 123

Frankfurt, den 5.0ktober 2011
Betreff: Lore‘m'i’bsum dolor sitamet

Sghr‘"g';‘eehrter Herr Mustermann,

" lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nolde nummy nibham met

euismod tincidunt ut laoreet dolore magna aliquamed ullamcorper suscipit lobortis nisl utruali-
quiportex ea commodo estiro consequat.

Duis autem velent eum iriure dolor in hendrerit in vulputate velit essema molestie consequat,
vel illum dolore exos eu feugiat nulla facilisis at vero et acumsan dolore te feugait nulla facilisi.

.._Lorem ipsum sit amet, consectetuer adipiscing. Diam nonummy nibh euismod tinci dunt ut

‘Taqreet congue nihil imperdiet doming id quod mazim placerat assum dorsutri acet deumatros.

Velat iI‘I‘i]m\doIore eu feugiat nulla facilisis at vero et acumsan et iusto simas odio dignissim qui
blandit expraesent luptatum zzril delenit augue duis dolo dolore magna aliquam erat volutpat.
Ut wisi enim ad\mjpim veniam, qucing elit, sed diam nolde nummy nibham met euismod parai.

Tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim cati manartes
veniam, quis nostrud exeréiltu[o tatione manasullam corper suscipit lobortis nisut aliquipor-
tex ea commodo miranosum consequat callem istrus vallencion baatam daristupis vallcrat
deompist assum dorsutri acet de allorstris suscipit.

Mit freundlichen GriiRen,

Name, Nachname Namé}‘Nachname

Position Position
Company GmbH Bankverbindung Handelsregister
Mustersrasse 19 / 40711 Miinchen Musterbank Amtsgericht:

T +49 (0)20 590 31-150 BLZ 184 176 00 Musterstadt
F+49 (0)20 590 31-159 Konto 6907539540 HRB 197919 B

www.company.de

\‘mﬂ‘nergy@

Approved distrinutor

of Infinergy by BAS®
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INTERACTIVE
MEDIA

WEBSITE

In order to ensure visual separation there
has to be a space of 2X between the

distribution label and the third party logos.

m i Rm

XX
| ANOTHER
Company: | 2ONPaNy

HOME PRODUCTS SERVICE CONTACT IMPRESSUM

Qo i S

| THER |
Company, | CoMPANY. |

HOME PRODUCTS SERVICE CONTACT IMPRESSUM

Company.  ANOTHER = El

HOME PRODUCTS SERVICE CONTACT IMPRESSUM
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OUTDOOR
SIGNAGE

Use your own signhage and logo.

The distribution label will appear
only as a secondary logo.

The combination of the BASF logo
with the Infinergy® logo is mandatory
for outdoor signage at the shop.

€ Distribution Label — Horizontal
@ Distribution Label — Vertical
@ More than one logo

O-BASF

Wi create chemiatry

Infinergy.

P.72
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OUTDOOR |
MEDIA

FLAGS

®

Company Company”

Company”’
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APPAREL P.74

Company’

Use your own apparel and logo.

The distribution label will appear
only as a secondary logo.

Company’
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VEHICLE
LIVERY

SINGLE LOGO

il
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Infinergy-

If you have any further questions,
please contact the Infinergy
communication team.

Responsible Brand Managers:

Margaret Zhang
Email: margaret.j.zhang@basf.com

Matthew Canoy
Email: matthew.canoy@basf.com

www.infinergy.basf.com
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